
            Welcome to another year of  the SC En-
campment. Meet your  Cadet Commander. 

            Chris Lind– Encampment Cadet Com-
mander.  Col. Lind joined CAP in 1995.  He served 
as Cadet Executive Officer for the 1999 encamp-
ment, and Deputy Commander for the 2000 encamp-
ment.  He served as Cadet Commander for the Aiken 
Composite Squadron from 1999-2000. 
 
            Cadet Lind has attended 3 national  
flight academies, earned his FAA private pilot/glider 
rating at the age of 16, and has logged over 100 

flights in gliders.  He has also soloed in powered 
aircraft. 
            Cadet Lind was selected as South Carolina 
Wing's Cadet of the Year in 1999, received the Air 
Force Torch Award in 1999, and the Air Force As-
sociation's Outstanding CAP Cadet Award for 1999. 
            He was elected to join the SC Air National 
Guard and will be attending basic training at Lack-
land AFB, TX later this summer.  He will then be 
attending the University of South Carolina, major-
ing in Business Management with a minor in Politi-
cal Science.  
            He plans to continue his CAP membership 
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CADET  DAILY  FO C U S  

            “You’re not in Kansas anymore,” re-
marked a staff officer during check-in to the cadets 
in line.  The shock of entering  summer encamp-
ment became a reality  yesterday. For  many ca-
dets this is the most strict environment  they  have  
ever  seen or will ever see in CAP.  

            The contraband search left many cadets 
without the comforts and reminders of home, not 
to mention the junk food.  They quickly learned 
that the people with the black shirts are very much 
in charge, for the staff this was their chance to de-
liver  a first impression. The message discipline, 
professionalism, and obedience.  

            The fast pace of encampment life has be-
gun. So much to do and so little time. With this 

realization the cadets soon found out  that they 
will be on the move constantly for the next 
seven days.  GOOD LUCK CADETS!!! 
(Want another cookie Lt. Desrochers?) 
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Followership 
Followership is reaching a specific goal while exer-
cising respect for authority, a positive attitude, in-
tegrity and self-discipline. Through the first three 
chapters cadets will be a followers. A cadet will 

look at what is going on around him/her, learn why 
things are done, and listen well. 

Semper Vigilans -- Always Vigilant  
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as a senior member 
while attending college 
and hopes to have an op-
portunity for Air Force 
flight training after com-
pleting his degree. 
  
Good Luck Colonel 
Lind. 

            With so much to do and so little time, the 
Senior Members come through once again. For the 
second year in a row 1st Lt. Sutton has been En-
campment commander.  
            In the beginning things didn’t start out as 
smoothly as planned, buildings were changed, sup-
plies were in a non-existent state, and things were 
not as originally planned. 
            This did not distress or upset 1st Lt. Sutton. 
Life goes on and people make adjustments. That is 
exactly what Lt. Sutton did, and will continue to do. 
Some people when things don’t go their way they 
just give up and hide, but when things didn’t go Lt. 
Sutton’s way he pushed through the rough.  
            He is a true example to CAP and we should 
all be proud to want to follow in his footsteps.  
Starting out as the Deputy Commander of Cadets in 
the Lexington Composite Squadron he didn’t stop 
there. 
            This man and many other diligent Senior 
Members are the reason that this Encampment is 
happening, today.  
            So cadets the next time you see your En-
campment Commander  treat him with the respect 
that he deserves, because without the organization of 
these wonderful senior Members Led by Lt. Sutton  
that has this dream  would never have become a real-
ity.  
WE SALUTE YOU, Lt. Sutton.   

Leadership is the art of influencing and directing 
people in a way that will win their obedience, con-
fidence, respect, and loyal cooperation in achiev-
ing a common objective. 

THE CADET OATH: 
            I  pledge that I will serve faithfully in the 
Civil Air Patrol Cadet Program, and that I will at-
tend meetings regularly, participate actively in 
unit activities, obey my officers, wear my uniform 
properly, and advance my education and training 
rapidly to prepare myself to be of service to my 
community, state and nation.  

Capt. McGurk and 1LT. Sutton discuss Encampment setup. 
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Caption describing picture or 
graphic. 

INSIDE  STORY  HEADLINE 

             Hungry after a long day of 
drilling? Well, you’re in luck. This 
week we have the privilege of work-
ing with Ms. Michelle Clancy, our 
Mess hall person.                                  
             In apologies for the lateness 
of lunch Ms. Clancy says,   

make predictions for your 
customers or clients. 

If the newsletter is distrib-
uted internally, you might 
comment upon new pro-
cedures or improvements 
to the business. Sales fig-
ures or earnings will show 
how your business is 
growing. 

This story can fit 100-150 
words. 

The subject matter that appears 
in newsletters is virtually end-
less. You can include stories 
that focus on current technolo-
gies or innovations in your 
field. 

You may also want to note 
business or economic trends, or 

images from which you can choose and import 
into your newsletter. There are also several tools 
you can use to draw shapes and symbols. 

Once you have chosen an image, place it close to 
the article. Be sure to place the caption of the im-
age near the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is an important part 
of adding content to your newsletter. 

Think about your article and ask yourself if the 
picture supports or enhances the message you’re 
trying to convey. Avoid selecting images that ap-
pear to be out of context. 

Microsoft Publisher includes thousands of clip art 

“To catch the reader's 
attention, place an interesting 
sentence or quote from the 
story here.”  



Phone: 555-555-5555 
Fax: 555-555-5555 
Email: xyz@microsoft.com 
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BA C K PAGE  STORY  HEADLINE 

forms of communication that you’ve created for 
your organization. 

You can also use this space to remind readers to 
mark their calendars for a regular event, such as a 
breakfast meeting for vendors every third Tues-
day of the month, or a biannual charity auction. 

If space is available, this is a good place to insert 
a clip art image or some other graphic. 

This story can fit 175-225 words. 

If your newsletter is folded and mailed, this story 
will appear on the back. So, it’s a good idea to 
make it easy to read at a glance. 

A question and answer session is a good way to 
quickly capture the attention of readers. You can 
either compile questions that you’ve received 
since the last edition or you can summarize some 
generic questions that are frequently asked about 
your organization. 

A listing of names and titles of managers in your 
organization is a good way to give your newslet-
ter a personal touch. If your organization is 
small, you may want to list the names of all em-
ployees. 

If you have any prices of standard products or 
services, you can include a listing of those here. 
You may want to refer your readers to any other 

Your organization tag line here. 

Caption describing picture or 
graphic. 

This would be a good place to insert a short paragraph about your or-
ganization. It might include the purpose of the organization, its mis-
sion, founding date, and a brief history. You could also include a brief 
list of the types of products, services, or programs your organization 
offers, the geographic area covered (for example, western U.S. or Euro-
pean markets), and a profile of the types of customers or members 
served.  

It would also be useful to include a contact name for readers who 
want more information about the organization. 

W E ’RE ON  THE  W E B ! 
EXAMPLE .MICROSOFT .COM  

Organization 


